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Bangladesh leather sector exports continue
positive trend,
1.39 Billion in first 10 months FY 2021-22

~

o 273.18 Million

+18% vs ST
+35% vs LY

am-',"r
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Timberland launches first full
circular shoe

According to VF Corp’s brand, the Timberloop
Trekker City Hiker features a ‘'unique' sole
construction, that is, the outsole can be easily
removed and disassembled for recycling at the
Timberloop take-back facility. Moreover, the new
construction method lessens the chemical-based
cements used, and the shoe has a removable
inner bootie made of 100% recycled plastic
ReBOTL fabric, integrated into the model through
the lacing system for easy disassembly and
recycling.

"We always have and always will create high
quality, durable products that stand the test of
time. Beyond that lens, we’ve added a focus on
eco-innovation that’s a natural progression in how
we approach product design. Timberland has
been using recycled materials in footwear for
years, but the design of the new Timberloop
Trekker puts us on the path to true circularity"”,
explained Chris McGrath, vice president, global
footwear design for Timberland.

The brand has also announced the expansion of
its Timberloop take-back programme, launched
earlier this year in the US, into the UK, Germany,
France and lItaly. Other European markets and
APAC shall follow shortly. The programme invites
consumers to return worn Timberland footwear,
clothing or accessories to be disassembled and
recycled/upcycled into new products or
repaired/refurbished for resale.

Source: The World Footwear

Preparations for post-LDC challenges must begin
from next budget

Bangladesh needs to chart a post-LDC graduation action plan right
from the next budget as part of preparations to cope with the loss
of duty-free facilities after 2026 and the obligation to slash tariff
protections to local industries, observed business experts.

Syed Nasim Manzur, managing director of Apex Footwear Limited,
said, "We have to reduce high tariffs on imports, and we must
prepare for this now."

The talks also focused on product diversification, increasing
productivity to meet the challenges of post-graduation LDCs, and
increasing private sector investment, coordinated engagement of
the 26 ministries, Free Trade Agreements (FTA) and Preferential
Trade Agreements (PTA).

EXPORT CHALLENGES AFTER LDC GRADUATION ©

Bangladesh is set to graduate from
Least Developed Countries (LDCs) in 2026

Loss of duty-free,  Loss of flexibility Loss of

quota-free in providing flexibility under
(DFQF) access export subsidy TRIPS
Currently 72% of Tk6,600 crore Pharmaceuticals
i subsidy recorded industry to be
m‘ Frveg " impacted most

ESTIMATES OF POSSIBLE EXPORT LOSS:
$6.38BN OF WHICH $5.288 IN EU

TALKS ON FOR EXTENDED TRADE FACILITIES FOR
5 YEARS AFTER 2026

Syed Manzur also said that at present Bangladesh does not pay
any duty on the export of goods to the European market and after
2026, Bangladesh will have to pay the tariff while Vietnam will not
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Pakistan: leather and footwear exports on the
rise

According to the Pakistan Bureau of Statistics (PBS), from July
2021 to March 2022, leather manufacturers exports increased
by 8.46% in value, generating 463.9 million US dollars, as
compared to the revenue of 427.7 million US dollars reported in
the same period of the previous fiscal year.

In this period, tanned leather exports amounted to 154.5 million
US dollars, reflecting an increase in both volume (49.56%) and
value (36.35%), on a comparable basis to the first nine months
of the fiscal year 2020-2021.

Footwear

In the first nine months of the current fiscal year, it were sent
abroad 5.84 million pairs of leather footwear, at the value of
92.78 million US dollars. These figures reflect an increase of
13.29% in value and 2.37% in volume, on a comparable basis to
the same period of the prior fiscal year.

In this period, other footwear exports increased by 39.08% in
value (23.18 million US dollars) and by 14.70% in volume (7.96
million pairs of shoes). Canvas footwear exports, in turn,
declined by 48.17% in volume, but grew by 84.48% in volume.

Source: The World Footwear

APLF Dubai closes with renewed optimist
despite global uncertainty

After an absence of two years since its last edition in Hong
Kong, APLF made its return amidst an “atmosphere of high
energy, cheerfulness and optimist”. Despite the ongoing
pandemic, travel restrictions in China and Southeast Asia, and
the uncertainty caused by the Russia-Ukraine conflict, a total of

Less than 20% of retailers on track to
meet sustainability targets

According to the 'Sustainability in retail is possible —
but there is work to be done' study by the global
management consultancy Boston Consulting Group
(BCG), in collaboration with the World Retail
Congress, the retail industry “must work harder and
faster” to deliver their climate change commitments.
Today, retailers are one of the biggest contributors
of plastic packaging, which represents 40% of global
plastic usage, and are responsible for more than 25%
of global emissions.

The study found that there is a disconnection
between the retailers’ ambition and their actual
progress towards a more sustainable business.
“While 60% of the firms believed their company’s
goals were bold and differentiated, more than half
had still not set any sustainability key performance
indicators (KPIs) across their businesses to measure
progress, and less than 20% were currently on track
to cut Scope 3 emissions, which include those of
suppliers, by enough to meet targets for limiting the
rise in global temperature to 1.5 degrees, set by the
Paris Agreement in 2015”, it can be read on BCG’s
statement.

The consulting group states that some companies
are only doing enough to comply with regulations
and meet the minimum expectations of investors
and other stakeholders, and many admit that “they
don’t have clarity on how to improve their
performance”.

Thus, BCG introduced a three-pronged strategy to
assist retailers on their journey to meet their
sustainability goals while creating value: prioritizing
sustainability targets as much as any other
parameter; striving for an end-to-end integration,
with sustainability-related KPls inculcated at all levels
of the business, and adequate use of digital
technologies to support decision-making;
reimagining value chains, by localizing their
production or integrating vertically and working
collaboratively with industry peers.

The survey polled 37 major retailers around the
world (including fashion firms, grocers, and those
selling homeware and electronics), with annual
revenue ranging from 1 billion US dollars to 500
billion US dollars.

Source: The World Footwear
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If you feel that you need to promote your business not
only to many-peeple but many right people of

Bangladesh leather and footwear and allied industry,
then it’s time for you to advertise your business in our
publications.

We ensure that all our publication (digital or printed) and
activities reach maximum number of professionals who
are either related or working with Bangladesh leather,
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