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A platform of people from all

]
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]

around the world who make the t h e

®
footwear, leather and allied
industry work.

The Footprint is monthly newsletter brought to you by Footwear Exchange www.footwearexchange.com

We all leave footprints as

A BIG THANK YOU
& WELCOME ey aeors

-Quote-

HAPPY NEW YEAR!

The beginning of the calendar year is always exciting, and we

always look for a new start every year. It is also exciting for us to

introduce you to our monthly newsletter ‘the footprint’. It will be

an online publication, Bangla or/and English language and

publish each month with all about leather and footwear —

Bangladesh and world matter that we know and feel important

to share you. Bangladesh Leather and Footwear

Export report

LET’S LEAVE OUR FOOTPRINT! p.2
We named it ‘footprint’ — we belief we discuss, share, exchange

our thoughts, information - all about leather and footwear and Bangladesh Leather and Footwear
leave our footprint for this industry. News o. 3.4

WELCOME YOU ALL! Footwear Eco-design flowchart

Welcome all of you to this first issue. We have some news from 5
Bangladeshi's newspaper to share with you if you missed them. P-
We share our analysis of Bangladesh leather and footwear

export report that we have from the Export Promotion Bureau. BB @ gl #ta Sustainability
We have compiled summary of Footwear Eco-design strategy PR

and is compiling a sustainability glossary; we would like to share

some of them. And finally, it would be interesting to know by-

product of Cow. of%F 5 WY A I BTG T3]

p.6

7
A BIG THANK YOU for your reading! P
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Facts & Figures

Bangladesh leather sector
exports skyrocket, nearly 800
Min USD fetched in 1st half of
FY 2021

Bangladesh's exports have scaled new heights in
2021 on the back of a lucrative holiday shopping
season in the West, injecting fresh impetus into
the economy as it shakes off a pandemic-driven
slowdown.

More than $144.55 million worth of goods were
shipped in December, a monthly record,
propelling the overall export earnings to $776.79
million in 2021, according to data published by the
Export Promotion Bureau which is 10% more than
half year strategic target and 26% compared to 15t
half of FY 20.

Leather Footwear (HS code 64) sub-sector
contributed to about $343.96 million that is 44.3%
of total sector, 13% more than half year strategic
target and 23% compared to 1%t half of FY 20.

Other Footwear (HS code 6403) sub-sector
contributed to about $212.83 million that is 27.4%
of total sector, 8% more than half year strategic
target and 24% compared to 1%t half of FY 20.

Leather Product (HS code 42) sub-sector
contributed to about $150.13 million that is 19.3%
of total sector, 9% more than half year strategic
target and 33% compared to 1%t half of FY 20.

Leather (HS code 41) sub-sector contributed to
about $69.87 million that is 9% of total sector, 9%
more than half year strategic target and 28%
compared to 1%t half of FY 20.

It is expected to continue to similar trend for 2nd
half of FY 21, as the holiday season in the West
continued smoothly for the most part, barring
some disruptions towards the end due to fears of
the spread of omicron, a highly infectious but less
severe coronavirus variant.

www.footwearexchange.com
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Swiss entrepreneurs want to invest

in Bangladesh’s leather sector:
Swiss envoy

Swiss entrepreneurs are interested to invest in
Bangladesh's leather sector, Switzerland's
Ambassador to Bangladesh Nathalie Chuard said.
The Swiss envoy shared the information in a
meeting with Industries Minister Nurul Majid
Mahmud Humayun at the latter's office in Dhaka.

The minister praised the Swiss entrepreneurs for
their interest in Bangladesh. The Swiss envoy later
handed over a letter to the minister from a
Zurich-based tannery, which wants to take a tour
of the Savar's tannery estate.

During the meeting, the two agreed to work
together on issues such as patents, designs,
trademarks of products and services, and
geographical indication products for the
protection of intellectual property.

Source: The Daily Star

Solid tannery waste to be
converted into organic fertilizer:
BSCIC

The solid waste from Savar leather industrial city
will now be converted into organic bio-fertilizer
through implementing a waste management
project, said Bangladesh Small and Cottage
Industries Corporation (BSCIC) Chairman Md
Mostaq Hasan.

"Resources Regeneration BD Ltd will implement
this waste management project in collaboration
with Italian company 'ILSA', under a BSCIC
initiative," he said, adding that a treatment plant
will be set up on BSCIC's land in Gazipur within
next year with the technical support of the Italian
company.

He further said that the Italian company is
engaged in the production of fertilizers from
waste in several countries in Europe and America.
This will be their first project in Asia.

Source: TBS news
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News & Views

Apex and Edison Footwear receives Green
Factory Award 2020

Apex Footwear Limited and Edison Footwear Limited have
received the ‘Green Factory Award 2020’ in recognition of its
improved green efforts to protect the environment and
contributions to address the impacts of climate change.
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For the first time, the government has recognized 30 companies
from six sectors with the Green Factory Award for maintaining a
safe and decent work environment, use of environmentally-
friendly technology and efficient labor force.

On behalf of Prime Minister Sheikh Hasina, who participated in
the function as chief guest through video conferencing, State
Minister for Labour and Employment Monnujan Sufian
distributed the awards on Wednesday as part of celebrations
marking the birth centenary of Father of the Nation
Bangabandhu Sheikh Mujibur Rahman.

Entrepreneurs say the award will help enhance their image,
encouraging other companies to create green factories.

Source: The Financial Express & company press release

Picard partners on fair price shop for staff

Picard Bangladesh has signed a memorandum of
understanding (MoU) with Apon Wellbeing to ensure more
support for its workforce, which will include a “fair price shop”
on-site in Savar.

Household necessities, both packaged and non-packaged, will
be solid at the shop with up to a 10% discount including credit

facilities to aid in increasing workers’ disposable income.

Source: The Daily Star

P. 3 www.footwearexchange.com
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Apex bagged THE MOST LOVED BRAND
award for 2021 on Retail Shoe category

To inspire the brands of the country, Bangladesh Brand Forum
has been honoring the most loved brands through the best
brand award for the last 13 years. The 13t edition of award
took place on 29t December and honored the most loved
brand of Bangladesh through an auspicious gala ceremony at Le
Meridian, Dhaka. Bangladesh Brand Forum in partnership with
Nielsen IQ and in association with the Daily Star organized the
event.
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APEX have won the title of the Most Loved Retail Shoe Brand in
Bangladesh for 2021 and this is the 3rd consecutive year they
are achieving this prestigious award.

BATA, the world’s leading shoemaker by volume, designing
stylish and comfortable footwear at surprisingly affordable
prices has awarded 2™ position for the same category.

LOTTO, Italian sporty lifestyle brand managed by Express
Leather Products Limited bagged 3™ positing among all shoe
retail brand in Bangladesh.

A total of 102 brands were recognized across 35 categories.

Source: BBF website
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News & Views

Chinese firms offer $15-20m in
RMG and Footwear

The Chinese company Hangshou JY Supply Chain
— submitted the investment proposals to the
Bangladesh embassy in Beijing that has been
forwarded to Bangladesh Investment
Development Authority (Bida), said Bida officials.

The company Hangshou offers a $15-20 million
investment in Chattogram'sBangabandhu Sheikh
MujibShilpa Nagar (BSMSN) economic zone to set
up garment and footwear making industries.

The investment proposal of Hangshou JY Supply
Chain Co Ltd states that the company will build a
garment factory on 12 acres and a footwear
factory on 8 acres of land in the economic zone.
The proposal said the investment will generate
more than 15,000 jobs. The factories will be
under "Tech International Limited".

Hangshou's products are mainly exported to
Europe and the US, and the company has
established close relations with large chain
supermarkets such as Walmart and Decathlon.
The company has branches in mainland China,
Hong Kong and Paris.

Source: TBS News

Taskforce propose to form leather
industry authority under
Industries ministry

The task force formed to formulate an action
plan and make development recommendations
for the country's leather industry sector has
proposed forming a leather industry regulatory
authority under the Ministry of Industries for
solving the existing problems faced by the sector
and accelerating its future development.

The proposal came at the fourth meeting of the
task force, chaired by Minister of Industries
Nurul Majid Mahmud Humayun who is also the
head of the task force.

At the meeting, the minister said Bangladesh
needs to find new markets for this industry
abroad, adding that the government will extend
all kinds of cooperation regarding this.

Source: TBS News

www.footwearexchange.com
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FOOTWEAR ECO-DESIGN STRATEGY

Footwear Eco-design strategy is part of ‘The Eco Design Guide for Footwear Industry’ develop under the Life Greenshoes4all project,
supported by European Commission in the framework of Life program

Design for a need

Design for products function optimization
Design for multifunctional use

Design for Modularity and upgradable products

Create timeless aesthetic design

Create emotional connection to product
Design for quality and durability

Design for easy maintenance and easy repair

Design for simplicity
Design for easy disassembly
Design for biodegradability, composability and
or biobased
Design to avoid use of critical substances

Use less and lighter materials Design to use of recyclable, reusable and

Select low environmental impact materials recoverable materials and components
Create a database of materials and suppliers PATA Implement and Internal waste management
N system

Select materials in compliance with REACH, CADS
list, ZDHC MRSL and other applicable legislation
Use water-based chemical products

Find alternatives to metals

Optimized production techniques
Simplify the production process

Use of cleaner production techniques
More energy efficient process
Minimize waste production
Production quality control

Design new packaging concept
Use lower impact materials
More efficient distribution

Information to consumers
Service to consumers

Optimize the end of life

Information to consumer and consumer’s
behavior change

Service to consumer

Collaborative initiative
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Upcoming Publication
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Durability
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Exchange Knowledge
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Introducing
Footwear Exchange
Strategy & Consulting Services
Only for leather, footwear and allied industries
Our Strategy & Consulting Services are structured to address leather, footwear and allied
industry’s end-to-end business needs. We provide comprehensive services to support leather,

footwear and allied industry by leveraging strategy, industry set-up, product marketing and lot
more.

We care
Product & Industry

Let’s help each other, spread knowledge during this
difficult time period as we all affected similar way
for this uncertainty. Together we care industry!

We provide you
[ Honest Opinion

We mean honesty that tells it like it is — even
when that truth is hard to speak, and hard to hear.

We support ¢
Growing each other’s

No matter what knowledge you look at, there are ’ -
always some of the most successful people have j E ;
already those. We help you to create partnership

with other establishments.

For more enquiry:
Email us: nigar@footwearexchange.com
Call us: +880 1616 331111
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